XTREME MEDIA DIGEST

WEBSITE
xtremedigest.com

THE XTREME MEDIA DIGEST IS THE ONLY REPORT AVAILABLE
TODAY THAT PRESENTS AN INSTANT OVERVIEW OF HOW MUCH
ADVERTISERS AND INDIVIDUAL BRANDS ARE SPENDING ACROSS

EUROPE EVERY MONTH

THE BIGGER PICTURE

Expenditure figures are vital when
preparing winning pitches, developing
campaign plans or conducting sector
research. The Xtreme Media Digest
enables you to benchmark, rank and
contextualise the data in order to give
you the bigger picture.

This online and offline service reveals
the top-line spend for 20 key product
groups in 15 European countries.
Xtreme’s consistent use of a single
methodology enables you to benchmark
spend figures accurately across Europe,
making the Digest a unique solution.

The Digest also compiles media league
tables that provide an immediate
insight into which publications and

TV channels are attracting the most
advertising revenue. The media
rankings functionality makes it easy to
identify where money is being spent,
which in turn will help you make
informed decisions and give you greater
confidence to negotiate the right deals.

Furthermore, quarterly sector

reports, compiled by industry experts,
contextualise the data and provide
valuable insights into key category

MEDIA DIGEST'S WEBSITE GIVES YOU INFORMATION
FROM ACROSS EUROPE AND CONTAINS OVER 7,000
BRANDS FROM 20 MAJOR PRODUCT GROUPS

BENEFITS

m Identify spend patterns across
Europe — 15 European
countries monitored 24/7

m Analyse how much advertisers
are spending on individual
brands — the Digest monitors
more than 7,000 brands

spend patterns, new advertisers and
breaking campaigns.

m Understand the impact
particular advertisers and
brands have in each sector
— a team of industry experts
analyse and contextualise the
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EXAMPLE OF EUROPEAN LEAGUE TABLE FOR THE AUTOMOTIVE SECTOR



